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What is ConsumerCON?

» Hands-on budgeting experience that educates students about
budgeting, saving, prioritizing, credit cards, lenders, and more!

» Opportunity for students to experience some of the financial
challenges they will face when they start life on their own.
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ConsumerCON Experience

= The goal is for the student is to successfully complete and
balance their budget.

= Students visit booths to acquire information and budgeting
expenses based on interest and family size.

» Salaries based off career pathways in current CAVIT program.
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Budget Sheet Example

Entertainment

Mortgage/Rent ; m"“t::\" -

. . ont -

Mamtenanfﬂepaurs 5 Monthl: -

. Mopthi -

Car loan #1 Monthly -

Car loan #2 Monthly - e v

Gas Monthly - Eating Out

Repairs Monthly - Savings

Maintenance Monthly - Emergency Fund Monthly -
Savings Monthly -

Natural Gas Monthly - Christmas Fund Monthly -

Electric Manthly - Birthday Fund Monthly -
Vacation Fund Monthl

Water Monthly - Childcare

Trash/Recycling/Sewer Monthly - Daycare

HOA Dues Meonthly - Afterschool Care

Phone (cell) Monthly ~ Insurance

Internet Monthly - Homeowners Insurance Monthly -

Cable Monthly - Renters Insurance Monthly -

e | Health insurance Montt -

1 Monthly - A‘ubo Insurance Monthly -
Life Insurance Monthly -

2 Monthly -

3 Manthly -

Personal

Clothing/Accessories Monthly -

Pet Store Monthly - Child Support

Personal Care/Hygiene Monthly = Student Loans

Electronics Monthly - Ll bredlanzs:

Furniture Monthly - Unexpected Expense Monthly -
Unexpected Expense Maonthly -

Hair Salon/Spa Monthly - Unexpected Expense Monthly -

Cell Phone Accessories Monthly -

Tattoo/Piercing Manthly - Charity [Monthty -1 |
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Thank you Pinal County Federal Credit
Union and State Farm volunteers



Student satisfaction ConsumerCON event ratings
Enjoyed participating in reality fair
97% Agree, 3% Disagree
Money amount at booths were realistic

77% Agree, 23% Disagree

| have a better understanding of cost of living
96% Agree, 4% Disagree

| learned the importance of spending wisely
97% Agree, 3% Disagree
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Student satisfaction ConsumerCON event ratings

Overall ConsumerCON Day

Visiting Reality Fair Booths

. 99% Satisfied, 1% Dissatisfied
Break-Out Sessions

a5 % Satisfied, s% Dissatisfied
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Suggestions to Improve
Future
ConsumerCON Events

* Allow students to choose if they have
children or a spouse

* More time in breakout sessions
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Questions?




